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lll Semester B.Com. Examination, April/May 2021
(F + R) (CBCS) (2015-2016 and Onwards)
COMMERCE
3.5 : Business Ethics

Time : 3 Hours _ Max. Marks : 70

Instruction : Answers should be written completely either in
English or in Kannada.

SECTION - A

1. Answer any five sub-questions. Each question carries two marks. (5%2=10)
BINS IR TRTIR 20 WWBHINRR w0BoR. B8 TI7 QTR 208D,

a)

b)

What is Personal Ethics ?
asejoda_egé %@ﬁé QOTITER ?

Give the meaning of emotional honesty.
YRBITE TRTWRETBIOD BFF I ERE.

Mention the types of Business ethics.
FRBDT T30 T Roesr.

What is Corporate crime ?
TP BT 9TTIG DOTTERD 9

Who is a Board of Director ?
D00BP A3 TT 0TS A3NTD ?

What is crisis management ?
wﬁﬁ% AR BF 0TI ?

What is insider trading ?
SEtlelivovslegveaiela el

SECTION - B

Answer any three questions. Each question carries six marks. (3%x6=18)
SN 039 TOTTR NRTH @%ﬁ@ﬁ NZOR. B @gﬁ eS80 90BN,

2. What is the role of ethics in financial management ?
BEITIRO DI BN 28308 T ed ?

3. Explain the practice of Karma Yoga helps to Managerial effectiveness.
Faor o3Rena SOy :;sdm@ﬁé m’@mﬁm@%@ Bert AT BRRIT QOR.

P.T.O.



QP - 323 N0

4. Explain the features of corporate culture.
FoTPF B3 ;'So:’ﬂ)éoi) .} saﬁeéaigt QTOR.

5. Explain the importance of Business ethics.
TRDHT BIYNE TT0BODR) DO

6. Explain the scope and limitation of Corporate Governance.
RDOAT CTEPST 9,8 OB BT DENYI), DSOR.

SECTION -C

Answer any three questions. Each question carries fourteen marks. (3x14=42)
CIRFYTIOTWTR TRT géﬁ@ﬁ WUBOR. B @:’éj BRTILY, €203MeD.

7. Discuss the ethical issues in information technology.
TRt o3RI FFFE0D DROD1AE 21} L3 A

8. Explain the factors influenc'ing business ethics.
F 50 38300 sDdeeS Begoas Weddes 03N FOR.

9. Writeanoteon:
wm:_gé 2080200 :

i) Cadbury Committee
T,T° 0 T

i) CSR issues of Management.
AT/ A NRF. LSTC, ﬁd}%ﬁ@b.

10. Explain the impact of corporate culture and cross cultural issues in ethics.
SIYNRYE BT T Tees® #o;\"&)éom TOBORT ﬁdéﬁa’ocb =03 03 mo#%éi
-l -5
N&bﬁ%ﬁ’# &in‘&)e‘o)ﬁﬁ‘o.

11. Explain the various ethical issues in marketing mix.
Ei)acbﬁ% BTN DG 3% ﬁdz-‘%ﬁ#&ﬂg{ A




