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VI Semester B.Com. Examination, May/June 2018

(CBCS) (Fresh + Repeaters)
(2016 — 17 & Onwards)
Commerce
Paper - 6.6 : Elective Paper — IV : MARKETING OF INSURANCE PRODUCTS
Time : 3 Hours Max. Marks : 70

Instruction : Answer should be written completely in English or Kannada.

SECTION - A

1. Answer any five sub-questions. Each question carries 2 marks. (5%2=10)
a) Define marketing.
b) What is product life cycle ?
¢) What is white labelling ?
d) Give the meaning of bank assurance.
e) What is branding ?
f) What is relationship marketing ?
@) What is supply chain analysis ?

SECTION -B

Answer any three of the following. Ea'ch question carries 6 marks. (3x6=18)
2. Explain different pricing methods practised in Indian Insurance Sector.

3. Explain different tools used for sales promotion of insurance products.

4. What is the significance of public relations in insurance marketing ?

5. Explain the importance of branding for insurance products.

6. Explain marketing communication portfolio for insurance products and

services.
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SECTION -C

Answer any three of the following. Each question carries 14 marks. (3x14=42)

7. Explain various “channels of distribution” used for Marketing of Insurance
Products.

8. What is value chain analysis ? Explain its advantages and disadvantages.

9. What is market segmentation ? Explain the significance of market segmentation
in Insurance Industry.

10. Explain in detail, ‘Marketing Mix' strategy for insurance products.

11. Explain the competitions and its regulations pertaining towards Indian Insurance
Industry.
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1. cinRymesde b suS-BIren Kok B8 ZIR Homd eodnch. (5x2=10)
a) [RoE B o) TYSTYIR.
b) R58> 2263 138 ROWTER ?
c) S Sewdon* 20038 ?
d) 2,05 WRTT, Q000 ?
e) ‘Aot =0T 2o ?
f) ‘Rogs Beoots B od’ HoBe> ?
g) Q3T BOTEOD DB worsSed ?




