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1.1 INTRODUCTION : : :
Development in internet and information technology has contributed many things for business
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E-COMMERCE

E-commerce is also known as internet commerce, This e-commerce refers to trading in good
y exchange of goods and service
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and money. These business transactions come under eithy

it also includes transfer of data
Business to Business model(B2B), Business to Consumer Model(B2C), Consumer to Consumy
Model(C2C), or Consumer to Business Model.
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