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SEMINAR

Title

Day 1: World Heritage Day

Day 2: Seminar on Financial Reporting and Corporate
Disclosure

Day 3: Green Marketing

Date of Events(s)

Day 1: 18.04.2023
Day 2: 19.04.2023
Day 3: 20.04.2023

Departments/ Association/

Cell/ Committee

Day 1:

Day 2:
Day 3:

Department of Commerce — Tourism and Travel (La

Tourism — TT Association)

Department of Commerce — ACME
Department of commerce — ACME

Venue (Mention the platform if

Day 1:

Business Lab

it is online) Day 2: Closed Auditorium
Day 3: New Auditorium

Number of Participants Day 1: 72
Day 2: 150
Day 3: 250

Target Audience Day 1: Tourism Students of 1%, 2™, 3 years
Day 2: Final Year Accounts Elective Students
Day 3: 1*' year students

Resource Person(s) with Day 1: Dr. Suja John

qualification (if applicable) Day 2: Dr. Ambareesh R

Day 3:

Fr. Roshan Pereira

Electronics City P.O., Bengaluru - 560 100 .
Tel.: 080-27836065 / 27834611, Fax: 080-27832299, Email: principal@sfscollege.in

www.sfscollege.in
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Place of visit/ details of
Industrial Visit place (if
applicable):

Event Coordinator Day 1 : Prof. Mousime Xalxo, Prof. Pradeep, Prof. Ronita

Day 2 : Prof. Johnson Pereira

Day 3 : Prof. Lavin. A. Bhawnani

DAY 1 - HERITAGE DAY SESSION
The objective of the Program:

® To teach people the importance of preserving world monuments and the cultural legacy that
they carry.

® To give importance to its own set of monuments that have formed the history of the country and
contributed to shape the culture.

® To raise awareness of the significance of safeguarding culture heritage, including historical

structure, landmarks and archaeological locations and to celebrate the variety if global heritage.

Report of the Activity:

On the occasion of world heritage day celebrated on 18.4.2023, Department of Tourism and Travel
Management organized a guest talk for tourism students. The importance of world heritage day is to
promote safeguard and conserve culture heritage worldwide. It serves as a reminder that culture
heritage is not only a thing of the past but also a contemporary and relevant aspect that will influence
the future. The motive of organizing the world heritage day is also to celebrate the legacy from the
past, what we live with today, and what we pass on to future generations.

The guest speaker of the day Dr. Suja John was invited for the day, to enlighten us with her knowledge

and immense experience in the field of Tourism and Travel.

Dr. Suja John, Associate professor from Christ University addressed the students on importance of
sustainable, responsible behavior at heritage destination. Giving overall example of both domestics and
international heritage destination, aiming at educating about the diversity of the world heritage sites

and the efforts essential in protecting and conserving them.

Dr. Suja John an expert in sustainable tourism stated that the day is all about increasing the awareness

of the importance of the diversity of cultural herita ge and preserving it for generati




different events that happen all over the world. This includes a wide range of activities, conferences

and visits to heritage sites and monuments. Adding to this World heritage day is also called the
international day of monuments and sites. Perhaps the most important way to celebrate World Heritage
Day is to search out those locations near you that count as World Heritage Sites, and perhaps pay them
a visit. Before doing so research the site and find out what steps are needed to protect it, and respect

them during your visit.

A power point and video presentation was shown to students for better understanding on world
heritage day. On the occasion of world heritage day, a pledge was taken by the students on travel for
life pledge by the ministry of tourism, requesting students and faculty members to participate for
pledge taking on adopting a planet friendly conscious lifestyle and promote mindful utilization of
tourism resources and pledge to avoid single use of plastic during travel throughout India, respecting
local culture and support community driven tourism services and encourage and support wildlife

conservation. More over the talk ended up with vote of thanks and handing over of memento to the

guest.

Outcomes of the Programme

® Students were able to understand the importance of conservation and preservation of world

heritage sites in domestic and international.
e [Itenables students to celebrate their culture and diversity of their beliefs and traditions.

® This day is also celebrated with an aim to boost local communities and people to know the

importance of cultural heritage in their lives.

® It aims at spreading awareness about diversity and the susceptibility of cultural heritage, amid

efforts to conserve them

DAY — 2 FINANCIAL REPORTIN CORPORATE DISCLOSURE

The objective of the Program:

The main objective of this program is to provide in-dept knowledge on financial reporting and

corporate disclosure:-

% To make the students to learn new accounting concept.

% To develop the students accordance to current market/ corporate needs.

% To provide the knowledge about recent development in financial reporting pertaining fent

. . . "Ik
for special transactions such as Related Party Disclosures, employee benefits, lefé”

instruments, and Consolidated Financial Statements.
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Report of the Activity :

Financial reporting and corporate disclosure is a new subjects , recently has been introduced so the
topics itself is new to everyone and mostly difficult subject and most terminological subject so our
department ACME has decided to give a orientation on financial reporting and corporate disclosure.
The resourse person called for giving a orientation on this subject, the orientation was awesome he has
given the detailed structure and framework of this subject and also he has explain the each and every
concept of this subject, provided few concepts that is needed for their semester exam and the
orientation is based on over all chapters of financial reporting and corporate disclosure and the
resource person has oriented our students according to chapter wise and he has given the basic
concepts of IFRS and IND AS because the financial reporting and corporate disclosure is made up of
these two concepts. Students also were happy to attend that session and it was went like interactive
session , students were asking their doubts and get clarified so finally the orientation gives most benefit
to our students. The overall session went smoothly and successfully.

The outcome of the program:

From this orientation, students learn many things relating to financial reporting and corporate
disclosure , they understood the benefit of that subject and students got knowledge on IND AS ,
convergence and objectives of that subject. This are enable to understand the concept of FRCD because
of this orientation. Students will be in a position to prepare the financial report as per international

accounting standards. Students will be in position to enter into employment at international level.

DAY -3 GREEN MARKETING
The objective of the Program:

1. To make the students aware of the concept of Green Marketing and Green Products.
2. To make the students understand the benefits of Green Marketing and .Green Products.
3. To make the students understand the scope and future prospects of Green Marketing

Report (150-300 words)

The resource person Fr. Roshan Pereira was doing his PhD on the topic of Green Marketing and Green
Products. So, in order to create the awareness among the youth and to do the survey for his project Fr.
Roshan Pereira has taken the session. After the session the survey form was also circulated to the
students of UG Ist year D and E section and also for PG MBA 1st year students. The discussion with
was on following points.

Green products and green marketing have become increasingly popular in recent years due to the
growing concerns about environmental sustainability. Green products are those that are designed and
manufactured in an environmentally friendly way, while green marketing refers to the marketing
strategies used to promote these products. This report aims to explore the concept of green pred
and green marketing, the benefits and challenges of these approaches, and their impac SiECon
and businesses. ;




Green products, also known as eco-friendly products, are those that are manufactured using sustainable
materials and production methods. These products are designed to minimize the negative impact on the
environment, such as reducing waste and carbon emissions. Some examples of green products include
organic foods, renewable energy sources, and biodegradable packaging.

Green marketing refers to the promotion of environmentally friendly products and services. It involves
using marketing strategies to emphasize the environmentally responsible aspects of products and
services, such as energy efficiency or sustainable sourcing. The aim of green marketing is to appeal to
consumers who are environmentally conscious and to encourage them to purchase products that have a
reduced environmental impact.

Benefits of green products and green marketing: There are several benefits associated with green
products and green marketing. Firstly, they can help to reduce the negative impact on the environment
by promoting sustainable practices and reducing waste. This is beneficial for both the environment and
for future generations. Secondly, green products and marketing can enhance a company's reputation
and brand image. Consumers are increasingly seeking out environmentally responsible products and
companies that demonstrate a commitment to sustainability. This can lead to increased customer
loyalty and brand recognition. Finally, green products and marketing can help to differentiate a
company from its competitors by offering unique and environmentally friendly products.

Challenges of green products and green marketing: Despite the many benefits of green products
and green marketing, there are also several challenges associated with these approaches. Firstly, the
production of green products can be more expensive than traditional products, which can make them
less competitive in terms of price. This can make it difficult for companies to justify the higher cost of
producing green products. Secondly, there is a risk of "greenwashing" where companies make false or
exaggerated claims about the environmental benefits of their products. This can undermine the
credibility of green marketing and lead to consumer skepticism. Finally, there is a risk that consumers
may not be willing to pay extra for environmentally friendly products, particularly in times of
economic hardship.

Impact on consumers and businesses: Green products and green marketing can have a significant
impact on both consumers and businesses. For consumers, these approaches can provide a sense of
personal satisfaction and a feeling of contributing to a greater cause. Green products can also provide
health benefits, such as organic foods that are free from harmful pesticides. For businesses, green
products and marketing can improve brand image, increase customer loyalty, and open up new
markets. However, businesses must also be aware of the challenges associated with green marketing,
such as the risk of greenwashing, and ensure that their claims are backed up by credible evidence.

Conclusion: Green products and green marketing are increasingly popular approaches that aim to
promote sustainable practices and reduce the negative impact on the environment. While there are
many benefits associated with these approaches, there are also several challenges that must be
overcome. Companies must be aware of these challenges and ensure that their green marketing claims
are credible and backed up by evidence. By doing so, they can improve their brand image, increase
customer loyalty, and contribute to a more sustainable future. This session by Fr. Roshan Pereira was
indeed an interesting and informative for the students. It motivated students to use Green Products.

After the session the resource person distributed a survey form to all the students of B.Com and MBA

to fill and collect the information. This survey would be further helpful for the resource person Fr.
Roshan Pereira for the purpose of his research in PhD.

The outcome of the program:




1. The students came to know the concept behind the Green Products and Green Marketing
2. Students were motivated to use Green Products.
3. The students also understood the need for the nature to turn to Green Products.

PROFILE OF GUEST SPEAKER/LECTURER :

DAY 1 - DR. SUJA JOHN

Dr. Suja John is a Professor of Tourism Studies with School of Business and Management, CHRIST
(Deemed to be University). Ma’am has been associated with our university for more than 20 years, in
various capacities. Dr. Suja has completed her MPhil and PhD, both in Tourism, from Mother Teresa

Women’s University, Kodaikanal.

Ma’am has published two books on the title’ Community Based Decentralized Waste Management for
Sustainable Tourism’ and ‘Tourists Behavior in the age of Climate Change’. She has also published
research articles in International and national referred journals, and has also participated and presented
papers in various conferences and seminars in India and abroad. Dr. Suja is a subject expert for the
Tourism E-Content Development Project -National Mission on Education trough ICT, Ministry of
Human Resource Development, Government of India. As a part of the project, Ma’am developed two

core papers namely, Hygiene and Sanitation, and Geography for Tourism.

Dr. Suja is also the Chairperson for the Board of Question Paper Setters in Master of Tourism
Administration for Calicut University, Mangalore University and for the Mysore University
Examinations. Presently Dr Suja has recently concluded a Major Research Project at Christ University
on the topic ‘A longitudinal study on the State Tourism Policy- Spl reference to Kerala, Karnataka and
Goa’ and Ma’am is also an IATA qualified instructor.

DAY 2 — PROFE. AMBAREESH. R

M.Com, MBA, UGC-NET, PGDCA, Dip. IFRS
Prof, Ambarish is the Principal of Dharmasagara First Grade College, Dommasandra. He has Teaching
experience and Administrative of over two decades as Board of Examination member of B. Com,
BBA, BBA Aviation and BA (Tourism), Member, Bangalore University NEP Syllabus Framing
Committee, Question paper setter for Bangalore University UG Examination, Chief Examiner,
Co-Ordinator Bangalore University BBA Regular and BBA Aviation Project Viva-Voce and also
Joint-Secretary, Bangalore University Teachers council for Commerce and Management.

Academic Qualifications: He has ad distinguished, brilliant and illustrious academic career with two
Master degrees one in Commerce from Bangalore university and another in Business Administration
from KSOU. He also pursued Dip. In IFRS from ACCA London and Qualified with UGC-NET. He
also obtained Post Graduation Diploma in Computer Application.

Teaching Career: Prof. Ambarish R has 22 years of Teaching and Administrative Experience. He
started his teaching career as Asst. Teacher in the year 2001.

Books: He has authored and edited several books in Commerce and Management namely Goods and
Services Tax, Indian Accounting Standards, Artificial Intelligence and Financial Reportmg an,d,- ——
Corporate Disclosures. These books are prescribed ads textbooks and reference for various




Research Papers: He has published several research papers and presented papers in National and
International conferences. He also representing Bangalore university has resource person for B. Com
and BBA NEP syllabus

-REV ROSHAN PEREIRA

Fr. Roshan David Pereira

Director, St. Joseph's Pre-university college, Bengaluru.
Qualification: MIB- Masters in International Business.

Currently pursuing PhD studies in Bharathidasan University, Trichy.
Area of study: Green Products/ Green Marketing.

Additional information:

2014 to 2017 -Assistent Professor at St. Joseph's College of Commerce, Bengaluru.
2018 to 2021 - Director, St. Joseph's College, Hassan.

2021 to Present - Director, St. Joseph's Pre-university College, Bengaluru.
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