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VI Semester B.A. Degree Examination, July/August 2024 
(NEP Scheme) 

JOURNALISM AND MASS COMMUNICATION 
DSC 15 : Advertising and Corporate Communication 

Time : 2½ Hours Max. Marks : 60 

Instructions : 1) Answer all Parts. 
2) Answer !~ould be completely in Kannada or English . 
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... ,..-~ , ~- ~n-w .. , . . . . . . 
, . 

L Answer all the questions. Each carries two marks. 

. ~1'~ w~ ~~rl"'M ~01'1. aJ,• ~~M wdtl0 c,~~. 

1) Google Ads. 

9 
Mrl d t:rc)oo ~o;>;3). 0~ .. ' ~ 

2) Propaganda. ~ oor.>~ ;;t&,d. , ~odl, . 

3) Caption. 
!~~rt . 

4) Pop-up Ads. 

~"d-c,~ e,l:3'. 
,-.j 

5) Pamphlets. 

e~rtw. 

6) Logos. 

d,J;)~rtr.,c,. 

7) Brand. 

~Ota' .. 
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8) D.A.V.P. 

t'A.o:> • .>.~. 

9) Mobile advertising. 

~t:tc,' ~&~o.J3.:>. 

1 O) Sponsorship programs. 

~ 03.r.)~~ !r.)o::bF; ~nw. 
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II. Answer any four of the following. Each carries 5 marks. 

e~t\~ ~c;,dd.r.> Ne>~\ cro~O.!J. o;.a ~~rf t:)t:O c,o!rle.t>. 
•, .. ~ . . ' 

-- ... ' ... , 
1) Trace the history of public relation in lndla. 

:: :' I \ .: q • 1 • \ .,>I • 

~~oci~~F~~ ~o~ro ~.;Wt)~~c±i' -tbru.!.!J. 
al . • 

• '·· ,.- ., I -..... ,_., . ~ 

2) Explain the importance of slogans in advertising. 

?3d&e~~ ~Jde~Na:b ~~ru
6
$ai:>~ w~o,.,. 

3) Explain the role of propaganda in advertising. 

?3d&e~.;~~ o:irc)~~ ~ 23vdd ~~~ ~~O.!.>. 

4) Discuss the functions of advertising. 

t3cl&e~.;rl ~o:brrleJ~ ?32.dr,!.,. 

5) Explain the qualification of PRO. 

~~r~~;:y~ ~o~~rO~Ooo:> C,c5~rl~~ ;)cJO,!,,. 

. ·' . 

6) Discuss the significance of media research in advertisement. 

trc,&>eev.;~c'.:)M ~Q
6

~ ;:$o~eQ~o.1, ~w~~~ i.5~F".l.i. 
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Ill. Answer any two of the following: Each carries 10 marks. 
i ~

11 1·. ,: ·••t 
g,Jn~ ~C'c)ddrc) wd~~O-". ~ .. ~~7\~ c,091kb. 

1) Explain the PR Tools. 

~F"~ ;:r;So~s:-d ~ 

2) What are the functions of a rtising agency ? 

isc>&e~ ~o~<m ~o:i,Frt~~ ? 
Q 

3) Explain the types of advertising. 

isc>&e0c>.!t=l ~t;1K~ ~~o~. 

4) Define corporate communication. Explain its significance. 

';J".)O\"f5 ;:Soe:$~~ ~ 6~ 6N.1J. c,dd ~~
63o.1:>~ ~01-J. 
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