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VI Semester B.A. Degree Examination, July/August 2024
(NEP Scheme)
JOURNALISM AND MASS COMMUNIOATION

DSC 15 : Advertising and Corporate Comm: nication

Time : 2% Hours
Instructions :
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I. Answer all the questions. E i
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1) Google Ads. “.-,,,.‘_K
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4) Pop-up Ads. |
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5) Pamphlets.
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8) D.AV.P.
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9) Mobile advertising.
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10) Sponsorship programs.
09, 03e233 FoODFT,ONSD.

Il. Answer any four of the following. Each carriéé 5 marks. L (4x5=20)
FPNS IR TTTTR ‘&Bvi VSO, T3 =3 _ﬁ aoz:b &03N.

1) Trace the history of public relatnon in Indla
PTSTE) WSFRIT NoTEr T BETOT U& 7bd>é~

2) Explain the importance of slogans in advertlsing.
2 TRERQ, PREITOD 2,300, B, DIOR.

3) Explain the role of propaganda in advertising.
23080089, CAReE T,150E W, TR, DJOR.

4) Discuss the functions of advertising.
LTSS TOORF TR 2dFA.

5) Explain the qualification of PRO.
ROBFRI KOTDTIF (TOCL STFENTITY DTOX.

6) Discuss the significance of media research in advertisement.
Dot BRG, 0 BodeeEoh RBIFR Bisra. :



3) Explain the types of advertising.
BoeToSS NFRTIY, DBOX.

4) Define corporate communication. Explain its significance.
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